
That is the theme of the 15th annual
National Alcohol and Drug Addiction
Recovery Month (Recovery Month),
which will celebrate people in recovery

who have overcome stigma, denial, and other barriers to treat-
ment—and as a result are leading healthy and productive lives 
in recovery.

This year’s Recovery Month materials focus on improving
access to recovery among the large number of Americans who
have difficulty obtaining treatment for alcohol or drug use disor-
ders. Of particular importance to a wide range of public and
private organizations in the alcohol and drug use disorder
treatment field is the Access to Recovery initiative launched by
President Bush to help those in need secure the best treatment
options available to meet their specific needs. With your help,
we will spread the word nationwide about the positive impact
of treatment and the ways in which communities can improve
access to and achieve recovery for those who are addicted. 

Whether this is your first Recovery Month campaign or you are
building on past efforts, the special events and activities you
hold in September 2004 make an important contribution to
raising year-round awareness of the issues surrounding alcohol
and drug use disorders, related issues and recovery. Because of
people like you, Recovery Month becomes more and more suc-
cessful with each passing year.

The Substance Abuse Mental Health Services Administra-tions’s
(SAMHSA)’s Center for Substance Abuse Treatment, within the
U.S. Department of Health and Human Services, created this
comprehensive, user-friendly planning toolkit in conjunction with
its national planning partner organizations and treatment
providers to help you reach your target audiences throughout
your campaign. 

This planning toolkit provides everything you need to prepare
for your events and activities. It includes materials tailored to
key constituent groups with steps to improve treatment and
recovery, templates of media outreach materials that you can
customize, and suggestions for educating your community
about treatment and recovery. Using these materials, you can
plan and launch an effective Recovery Month
campaign in just five simple steps:

1. Target two or three constituent groups in your community
that you believe will benefit most from your campaign.

2. Select and plan your activities/events. You can use the
“Promotional Event Ideas” fact sheet enclosed in this plan-
ning toolkit for ideas.

3. Publicize your event in advance by customizing the 
media outreach templates provided in this planning 
toolkit and distributing them to your local media outlets, 
and by posting your event(s) on the Recovery Month Web
site at www.recoverymonth.gov. 

4. Conduct your event and distribute the relevant constituency
fact sheets provided in this kit to attendees. 

5. Share the success and key learnings of your campaign by
returning the customer satisfaction form enclosed in the kit.

You can download electronic versions of Recovery Month
materials from the CD-ROM in this planning kit or at 
www.recoverymonth.gov. The Web site also provides additional
planning resources, media updates and alerts, Web events, and
news about Recovery Month activities across the country. To
order additional hard-copy kits at no cost, call 1-800-662-HELP. 

Your invaluable efforts at the local level, in conjunction with
those of others across the country, will affect the lives of millions
of individuals and their families. Thank you for your support.
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M E D I A  O U T R E A C H
IIn this pocket, you will find event ideas and 

sample materials to help you generate local

media interest in your National Alcohol and

Drug Addiction Recovery Month (Recovery

Month) activities. The first two items are for

your reference:

Promotional Event Ideas will help you

plan your events. 

Speaking Effectively with the Media

About Recovery Month will help you pre-

pare for media interviews about your events.

The remaining items are media outreach materials.

Each item begins with instructions for its use, followed

by a sample draft to show the appropriate format.

You may write your materials using the samples as a

guide, or download the samples from the enclosed

CD-ROM and adapt them, adding information specific

to your community and your organization. 

You can print them on your organization’s letter-

head or copy them onto the camera-ready

letterhead provided. You also can customize

your materials using the camera-ready logo

sheet provided. 

Sample media materials include:

A media advisory that encourages local

press to attend an event

A press release that provides more detail

about your organization’s event(s)

An opinion piece that you can customize for sub-

mission to the op-ed pages of local newspaper(s),

making sure that you submit different versions to

different newspapers

Official proclamations for mayors, governors, or

other leaders to issue, at your request 

Radio public service announcement scripts that

can be read by radio announcers using free air time



T A R G E T E D  O U T R E A C H
This pocket contains background information about alcohol

and drug use disorders. Each fact sheet has been graphically

designed and is camera-ready, so you may distribute these

materials “as is” to the audiences you are targeting with your

National Alcohol and Drug Addiction Recovery Month

(Recovery Month) activities. Some of these materials also

may be appropriate for the media as part of your press kit.

Two types of fact sheets are provided: those that discuss general

information and those that are designed for specific audiences.

The audience-specific fact sheets contain suggested action steps

your target audiences can take to help support Recovery

Month, as well as to promote recovery throughout the year. 

You are welcome to use just the fact sheet designed for a

particular audience or to use a combination of fact sheets,

adding selected materials from the “Resources” pocket of

this planning toolkit to create an information packet to 

distribute. A listing of fact sheets follows.

Background information:

Overview: Access to Recovery—Discusses the

barriers to treatment

Alcohol and Drug Use Disorders in Our Society—

Outlines the prevalence of alcohol and drug use disorders

The National Investment in Treating Alcohol

and Drug Use Disorders—Describes national and

personal spending on treatment programs

Commonly Misused Substances—Highlights the

major substances misused in the United States

Join the Voices for Recovery—Personal stories in

the words of those in recovery

Audience-specific information:

Youth and Alcohol and Drug Use Disorders: How

Adults Can Help—Focuses on issues specific to youth

Alcohol and Drug Use Disorders and the

Workplace—Covers issues that employers and 

employees face

Health Care Providers: Helping Your Patients

Join the Voices for Recovery—Discusses the role

of various treatment providers

Mobilizing the Recovery Community: Using

Your Experience to Spread the Word—

Describes the effects on families and the process of

treatment

Supporting and Integrating Systems of Care:

Maximizing Their Impact on Improving Access to

Treatment for People with Alcohol and Drug

Use Disorders—Explains the systems in place to

manage alcohol and drug use disorders in our communi-

ties (e.g., child welfare, criminal justice, etc.) and high-

lights action steps for those employed in these systems



R E S O U R C E S
The resources included in this section will help you

conduct outreach to the audiences you need to 

target as you plan and execute your National

Alcohol and Drug Addiction Recovery Month

(Recovery Month) activities. To help you plan

and evaluate your Recovery Month activities,

the following resources are provided:

Planning Partners List—You may opt 

to collaborate with these organizations in

planning your Recovery Month events.

Customer Satisfaction Form—Please

share your reactions to this year’s planning

toolkit, which are essential to the continued

improvements of these materials, and share

your success regarding the initiatives you

implemented in your community. 

The remaining resources may be distributed as part

of an information packet to the audiences you tar-

get for your activities. They include:

Additional Resources—A comprehensive

list of national organizations, clearinghouses,

and resource centers that deal with alcohol

and drug use disorders. The list includes

addresses, telephone numbers, and Web site

addresses.

Single-State Agency Directory—State-

by-state drug and alcohol use disorder office

contacts for local information and support.


